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Enclosed is a copy of Profiles of First-time Mutual Fund Buyers. Based on telephone
interviews with shareholders who purchased their initial mutual fund between January 1992
and April 1994, this report provides a detailed profile of first-time fund buyers. The study
compared first- time buyers with shareholders who purchased their first fund before January
1992. The report also examines first-time buyers according to the distribution channel used
to purchase their first fund, the type of fund initially purchased, age, income, and gender.
Profiles of First-time Mutual Fund Buyers will be a valuable resource to fund management
across the industry because it identifies in one place the key demographic and financial
characteristics of this very important segment of shareholders. The report will serve as both
an informational and education tool for the industry. Extra copies of this report will be
available to members for $10.00 each. For comments or questions about this report, please
contact Vicky Leonard-Chambers at (202) 326-5918. Sandra ). West Director, Marketing
Research

Copyright © by the Investment Company Institute. All rights reserved. Information may be
abridged and therefore incomplete. Communications from the Institute do not constitute, and
should not be considered a substitute for, legal advice.



